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POTENTIAL ISSUES

» Employee productivity

» Harassment and discrimination

» “Too much information”

» Legal issues



POTENTIAL BENEFITS

» Marketing/business development
» Recruiting
» Knowledge gathering

> Internal communications



USE OF SOCIAL MEDIA IN THE
HIRING PROCESS

» Useful but also be a minefield of potential
problems

» Primary risk exposure to potentially

protected information

— Medical and health information
— Disability status

— Genetic information

— Religion

— Other lifestyle information



USE OF SOCIAL MEDIA IN
THE HIRING PROCESS

» Traditional hiring practices are designed to
avoid coming into possession of potentially
protected information

» Once the employer starts reviewing social
media sites, many of those protections can
be lost

> |Isolate decision-makers from raw data



USE OF SOCIAL MEDIA IN
THE HIRING PROCESS

» Investigation of online activity may be a
“‘consumer credit report” under the Fair
Credit Reporting Act

» The FCRA Requires That Employers:

m provide applicants with written notification that a
consumer credit report may be used; and

B obtain the applicant’s written authorization before
reguesting a report.



SOCIAL MEDIA AT WORK

» Monitoring internet use at work

m Employers have right to control and monitor
employee internet use in the workplace

m Company policy should make clear there is mo
expectation of privacy
» There still are potential issues

m Employer could be exposed to information
regarding protected status

m Information gathered could be misused



SOCIAL MEDIA AT WORK

» Privacy Issues

m Electronic Communications Privacy Act of 1986,
18 U.S.C. 2511 et seq.

» Permits monitoring of oral and electronic
communications as long as you can show
legitimate business purposes.

B The Stored Communication Act, 18 U.S.C. 2701
et seq.

» Requires authorization from authorized user who
has personal access to the site

> This means you cannot access password protected
information without permission



SOCIAL MEDIA AND THE NATIONAL
LABOR RELATIONS ACT

» National Labor Relations Act (NLRA)
protects the right to join a union and
collectively bargain.

» It also protects the right of all employees
(union or nonunion) to “engage in other
concerted activities for the purpose of
collective bargaining or other mutual aid and
protection.” (87).

» Section 8 of the NLRA makes it an unfair
labor practice for an employer “to interfere
with, restrain, or coerce employees in the

exercise of ‘their Section 7 rights.™



SOCIAL MEDIA AND THE NATIONAL
LABOR RELATIONS ACT

B Social media or internet posts may be considered
“concerted activities” under the NLRA.

m Discipline for postings which complain about the
company, supervisors or workplace issues may
violate the NLRA.

m The mere act of monitoring employees’
“concerted” activities may be enough to give rise
to a Section 8 or NLRB charge.




SOCIAL MEDIA AND THE NATIONAL
LABOR RELATIONS ACT

» Employers, whether union or non union,
may not maintain policies or engage in
actions that “chill” 87 rights.

» Your existing social media policy may
violate the NLRA.

» How you deal with an employee in response
to social media postings may violate the
NLRA.



SOCIAL MEDIA AND THE NATIONAL
LABOR RELATIONS ACT

» Policy terms which may violate the NLRA
m Disparage or defame

m Requiring permission for any post naming the
Company

m Prohibiting “inappropriate” discussion of terms
and conditions of employment

m Prohibiting “inappropriate conversation”

m Prohibitions on using social media to engage in
unprofessional communication that can negatively
impact the Employer’s reputation.



SOCIAL MEDIA AND THE NATIONAL
LABOR RELATIONS ACT

» Responses to social media activities which

may violate the NLRA:

m Disciplining employees for postings critical of
SUpervisors

m Disciplining employees for complaints about the
company, particularly regarding working
conditions

B Some monitoring of employees’ social media
activities may violate the NLRA



o)
SOCIAL MEDIA&T WORK

» Off-duty conduct
m Generally, off-duty conduct is not protected

m Legal exceptions:
> Protected activities or associations
» Public employees’ constitutional rights
» Some states protect off-duty conduct
m Practical limits
» Nexus with the employee’s job duties
» Employee’s place in the organization



o)
SOCIAL MEDIA&T WORK

» Other Issues
m Company spokesman appearance

m FTC regulation of endorsements and testimonial
In advertising
B Supervisors “recommending” employees or
otherwise saying nice things you may regret later
m Posting of confidential company information
» Not always intentional or even obvious
» Competitive intelligence



» Invasion of Privacy

B Most states, including Michigan, recognize a right
to privacy protecting a person’s seclusion,
solitude, or private affairs.

» The employee must show that:

m there Is an intrusion into a matter about which he
or she had a right of privacy

m by a means or method that is objectionable to a
reasonable person.



» “Public” postings are generally not
considered private

» But, what is public?
m Not everything on the internet is “public”

B Some courts have held that if an internet posting
has some access limit it may be considered
private.

» Examples:

» Surreptitiously “friending” an employee to gain
access to their site

» Using monitoring software to capture login
information



WHAT’'S HAPPENING OUT
THERE?

» Misuses of social media by employees
m Wasting time at work
m Sexual harassment

m Interfacing with employees, customers or clients
INn an inappropriate manner

m Posting internal confidential information



WHAT'S HAPPENING OUT
THERE?

» Uses of social media by employers
B Increasing number of employers looking at the
online presence of applicants
» Not many claims or issues (yet)
B Increasing adoption of social media policies
m Problem areas
» Supervisors being too friendly with subordinates
» Sexual harassment by supervisors and co-workers
» The NLRB is very aggressive

m Increasing view of Social Media as a valuable tool
rather than just a curse



DEVELOPING SOCIAL MEDIA
POLICIES

» Goals need to be identified
m Control use during work hours
m Incorporate social media into company marketing
plans
» Even if you ban use at work, social media
will inevitably come into the workplace so
you still need a policy



DEVELOPING SOCIAL MEDIA
POLICIES

» No “one size fits all” policy

m Every business is different

m There may be different needs within the
organization

H You need to identify what you need and want



REVIEW CURRENT POLICIES

» If you have a policy, review and update it
regularly

» A large percentage of current policies violate
the NLRA

» Many policies do not address ownership of
social media accounts and contacts.



YOUR SOCIAL MEDIA
GUIDELINES

Communicate to employees what use at work is
acceptable.

Reminder that all the other company rules still apply.

Guidelines on appropriate use of social media when
Interacting with fellow employees.

Guidelines for interactions with third parties.

Warning about harassment, discrimination and other
Inappropriate behavior on social media sites.

Guidelines for use of social media to advance
company business interests (if applicable).

Warning regarding inadvertent or intentional
disclosure of confidential business information.

Who owns your social media?



SOCIAL MEDIA IN THE
WORKPLACE

> Be aware of the risks

» But, don’t miss out on benefits
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Ll How Social Media Controls Everx’rhinﬂ

How Social Media Controls Everything




Social Media is changing...everything!
S
1 The way people get and use information

JBroadcast md Website Banner Ads m»
Internet Searchmp Google Adsm# Finding
people where they spend time online
(Facebook, Twitter, Google+, etc.)

0 How people form their association loyalties

Qlt’s all about engagement, baby!



Why does Facebook Marketing Work?

0 845 million users can’t be wrong!
0 More than 50% of those users log in daily

0 The average user is connected to 80
community pages, events, or groups

1 More than 250 million photos are uploaded
per day

7 When this content is shared, it has a VIRAL

EFFECT! The average user has 130 friends,
who have an average of 130 friends, who

have an average of 130 friends....

1 More than 20 million apps are installed by
users every day

1 38% of users are accessing Facebook
through their mobile device



Cover Photo

2 Use Images to

attract people
IMMEDIATELY

01 Incorporate your
brand in an
exciting and
visually appealing
way.

Food/Beverages

The Coca-Cola Facebook Page is a collection of your stories
showing how people from around the world have helped
make Coke into what it is today.

About Photos

[ post Photo

Write something...

Even if they pop I smile,
It's no secret why.

The soapy rainbow swirls,
Are magic to my eye.

I love looking up at clouds,
And blowing _ _ _ _ _ _ _
and 21 others.

inthe _ _ _ .com — with Lindsay Reene

Your Stories 1961

Likes Home

2 5 Friends
Lik

:
2 Jamie Tulppo Thomas po:
r )11 near Ja

thank you, Robert Audley, for completing my McDonalds coke
glass collection :) I feel so cool now:)

Cola

d about Coca-Cola in her status.

own, MI 2%

Like - Comment * Share 4 Q1



Custom Tab Contact Capture Form

! Users are in a branded,
visually appealing
environment to learn more
about your business.

] Lead capture forms can
integrate directly with emaiil

If you would like a personal sales consultation
| I h ber and check th
management systems suc h et e 1o reach you O us eave your e

and e-mail address and we will e-mail you about

our innovative products. It's as easy as filling out

as MailChimp for future

Email Address

marketing. .

First Name

* indicates required

Last Name

Phone Number



Custom Tab Continued..
S

Our physical therapy team
wants to be your first choice services

R :
when pain slows you down! ZiUmba

faq

® abOUt US location
b e S.I. S e r V I Ce S d S As trained "movement specialists" we are o

qualified to evaluate and treat your painful
condition often without the expense and

We I I q S m U Ill-i p I e hassle of a visit to your doctor!*

o The team at APTC wants to help you by
I O C CI -I- I O n providing personalized care as you recu-
perate from an orthopedic surgery, a
painful injury, or a chronic joint or muscle
disorder.

1Show off your

information

We want to empower you by providing
education, genuine support, and skillfully
crafted treatment plans that meet your
needs in a timely manner.

You will gain an improved understanding
of your condition within the first visit to our




YouTube

!
1 Exceeds 4 BILLION views a day

1 Over 800 million unique users visit YouTube each
month

1 More video is uploaded to YouTube in 30 days than
all 3 major networks created in 60 YEARS

1 500 years of YouTube video are watched every
day on Facebook, and over 700 YouTube videos
are shared on Twitter each minute TN




YouTube Channel

2 Visitors can watch B e

your videos without
leaving Facebook

0 Shows your most
recent videos posted
on one screen




Branding Tab
—

facebook Search

1 Ensures that VA (i o)
you build

interest in your
business when

visitors access

information ﬂ.h&‘

De5|gn Strategy Engagement

. SEM

Custu mizmion l.|arket1ng
more! more!




Facebook Advertising

0 Targets specifically

b)’ age, seXx, ?n::-:fp“nﬂnrlfl; rse?
H H § Need Mursing Contact
IOCC”lOn, Inte reSTS, Hours? Get them at the
Michigan EMS Expo 4/28-
[ [ ) I - .
relationship status, 1 Eglﬁglﬁ!here and sign

and keywords

0 Track impressions Are You a Firefighter?

ems-expo.info
) Get your continuing
/ 8 education credits at the
Michigan EMS Expo 4/28-
5/1! Click here and sign
up today!

and click-throughs
0 Affordable




What's this Twitter thing anyway?
N

01 Twitter is a micro-blog where you
comment in 140 characters or less

01 The object is to follow people in
your service area and engage
them so they will follow you back.

0 It's like a cocktail party on the
web (but without cocktails!) It’s a
relationship starter.

01 Again, it’s all about the
engagement!




Why does Twitter work?

People like instant information that finds them. If they
follow you, they will know what you represent.

Consumers like to be
acknowledged. A fun interaction

with a brand creates a loyalty for

n that brand.

People care more about what their friends and network

thinks than about what you say about yourself. The more
you can get people to talk about you, the better!



Twitter Stream Example

UZoom Media 1-

UZoomMedia roLLows you 666 e
Social Media fanatics, marketing junkies, Lovers of Lansing.
good jokes, and chocolate. Cute shoes don't hurt either. 747 roLLowinG

#LovelLansing, Ml  http:/luzoommedia.com
¢ . 583 roLLowERS

Tweet to UZoom Media Tweets

UZoom Media UZoomMedia 21h
W Responding to feedback online is essential - your “brand needs to

Tweets be under your control ow ly/9ghdm

UZoom Media  UZoomlledia 1 Mar

Following
WZE riash - Dead in the Age of Mobile Web and SEO? hub am/SKiei

Followers

Favorites UZoom Media ~ UZoomlledia

WZE How are you spending your +LeapDay? Its an extra day of
productivity here! @AnneCrafi06 @picklesramone @sarahkvogel
@JackNowakowski

= Alex Beaton = alexbeaton 29 Feb
\ With the new =Facebook =Timeline for #Brands comes new rules, like

not including a call to action in your cover photo ow ly/9mB90
13 Retweeted by UZoom Media

Lists

Recent images

Similar to UZoom Media UZoom Media  UZoomiledia 29 Feb
uz Do you listen to your customers online? ~reputationmanagement

Tabitha McAuley ~ TablicAuley ow.ly/8gMbl
k) Folow

73\ CiesaDesign - CiesaDesion UZoom Media ~ UZoomlledia 29 Feb
@ Follow uz RT @ric_rac #Twitter, #Facebook, #Pinterest — How Much Time Do
We Spend On #SocialMedia Sites? [INFOGRAPHIC] bit ly/yUeleY

CapArealoc
E—"ﬁﬁ Gen Atea Local HEst P 4 n reply to Rick Racela

Follow

UZoom Media  UZoomiledia
WZE o macui Thanks for the welcome!
@ 2012 Twitter About Help Terms Privacy * In reply to MACUL
Blog Status Apps Resources Jobs
Advertisers Businesses Media Developers

UZoom Media ~ UZoomlledia 29 Feb
[VZ retieave Agreed! We're interested to see if google+ starts
catching on



Google+ Profile
B

Google+ 2 @ @ ® 8| [searcnGooger |

- Your Goog|e+ UZoom Media

Online Marketing and New Media
file will
profile wi i

A 4

+1'd or added to circles Posts About Photos  Videos

picture, key g

4
ul Do you listen to your customers online? So many companies have learned this lesson the hard way.
Stay on top of your brand reputation before bad word of mouth is spread.

L4 ) http://info g/bid/118059/Cust Talking-About-Your-Brand-Are-You-
etails about

v Customers Are Talking About Your Brand, Are You Listening?

Public

People in common (2)

View all »
Companies can quickly gain a poor reputation as a result of negative customer reactions online
In UZoom Media's circles (17) through social media platforms and review sites.

your business,

(57] - Comment - Hang out - Share

g i o UZoom Media - Feb 10 Public
yo U r r d n I n g , View all » uz Email Marketing is Still Effective if Done Right!

VE Email Marketing is Still Effective if Done Right
Email Marketing has a negative connotation with people, due to years of spam

‘ and junk mail filling peoples inbox. But it doesnt have to be that way.

L J

7] - Comment - Hang out - Share

Have UZoom Media in circles
an

and your tagline.

o This aids in your
Google Search
ranking success.



LinkedIn

0 LinkedlIn is a social network for professionails.

11 Users can connect to alumni, industry, or other
professional groups and organizations.

1 LinkedIn groups can be a great way to connect
to others in your industry, discuss latest trends,
and gather leads.




Your Linkedln Profile

Linked ma Account Type: Basic

Home Profle Contacts Groups Jobs Inbox [EZ] Companies News More

MIT Executive Education - Practical Research Based Programs for Strateqy & In

o Your LinkedIn profile is
Anne Craft

President, Strategist & Business Development at UZoom
Media
Lansing, Michigan Area | Marketing and Advertising

the just the beginning of
your LinkedIn presence.

Anne Craft I'm speaking at the same conference as @hwinklerdreal tmmw.
#NoaFonzie #AmrestedDevelopment #HowCoolAml via Twitter

1% hours ago « Like » Comment « Share « See all activity

Current  President, Strategist & Business Development at UZoom
Media Cf
Spokesperson at Champion Chrysler Jeep Dodge
FPast  Web Show Host at Life In Lansing
Owner/Consultant at Crafted Media LLC CF
Account Executive at WILX-TV CF

see all -

Michigan State University

6 people have recommended Anne
280 connections

Company Website
Champion Chrysler Jeep Dodge

annecraft06
httpz/iwww.linkedin.com/infuzannecraft

X PoF =4 Print



Your Linkedln Summary
N

5 Your LinkedIn Summary
is the fastest way to
sell yourself. If your
summary does not
captivate the reader,
the rest of your profile
will never be read.

o This is the 30 second
sales pitch you give at
a party.

Summary

My outlook on life is to "work your passion and live your dream.” Because of this | have two
"jobs" that | love for different reasons.

As a Social Media Consultant, Strategist, & Trainer, | help businesses define their business
and marketing goals and implement strategies to reach those goals. Through UZoom Media |
assist them in duplicating their company culture online through their websites and Social
Media. | provide strategy, implementation, monitoring, and reputation management sernvices in
this arena as well. My company offers many web-related senices, so please make sure you
check them out on our website.

As the spokesperson for Champion Chrysler Jeep Dodge, | represent CCJD in their TV
commercials as well as at special events such as Frontier Days and special sales events.

| also love to connect people with people or businesses with which they need to be connected.
With that in mind, | want to be connected to as many people in Lansing as possible! | LOVE
LOVE LOVE Lansing, and love promaoting it!

How can | help you?

Specialties

Social Media Specialist, Website Development, Marketing for small to medium sized
businesses.



Your Linkedln Resume
B

Experience

President, Strategist & Business Development

o Your LinkedIn Resume is just as  vemws™

keting and Advertis ustry

May 2010 — Present (1 year5 honths}
UZoom Media focuses solely on Social Media Strategy and Implementation for small and

°
di ized busi X
I m p o rTq nT q S yOU r p q p e r ::n;ugjlgiecounjl:zzzeaions (1 co-worker, 3 clients, 2 partners) including:
Kent Lederer
Craig Tucker

r e S U m e o Spokesperson

Champion Chrysler Jeep Dodge

o é;.p'te;ﬁb‘er2U-UBI—F‘resent(3 years 1 month}
D P Ut A L L yo U r WO r k ex p e rl e n Ce | act as an on-air spokesperson in Television commercials for CCJD. | also appear at events as
a CCJD representative.
Web Show Host

in your LinkedIn Resume. L Laing

Jé‘nua.ry i\D-DI?II—AUQuSt 2010 (3 years 8 months)
Actual dates are Sept. 2009, but | didn't want this to show up as my primary job! :)

o This is the place on your A——

Crafted Media LLCCf

profile to show where you e

WILX-TV Cf

adcast Media industn

Warch 2005 — July 2007 (2 years 5 months)

h q ve b e e n ° Wrote TV marketing plans for clients, wrote and produced TV commercials, general marketing

consulting.

Account Executive
TDS Metrocom CF
Pub any; 10,001+

2004 - 2005 (1 year)

Account Executive
Citadel Broadcasting Cf

2004 — 2005 (1 year)

Teacher
Charlotte Public Schools

Education Mana & dustry

September 1994 — February 2000 (5 years 6 months) | Charlotte, Michigan

Taught English. History, Geography, and Civil Rights to High School Students in both the
Alternative Education facility and the High School. Taught many Honors classes.



Your LinkedIn Activity
N

4
Anne's Activity edit
° o Anne Craft is now connected to Sue Woodard and Kraig
= Your activity block shows who you .
Anne Craft 'm speaking at the same conference as

have connected with, an article you e

19 hours agoe - Like » Comment » Share

Anne Craft RT @colorjoy : #LovelLansing #M| #Jobs RT

found interesting, or something new Sane a7 @y sy e

HR/Payroll Specialist. Info and app here:_.. vis Twiter

20 hours ago » Like = Comment + Share

you are working on, and can e ot s s e

20 hours ago = Like = Comment = Share

° ° ) .
Incorporate your twitter stream. Chateng tod @1t eeEL & Mg Oy
Institute are my favs! http://ow ly/6BQto via Twitter
21 hours ago » Like - Comment » Share

- This can add value to your profile. Ay T o s o

Charity Challenge to win $25 000 for homeless families!
http:/fow.ly/6zV11 via Twitter

2 days ago + Like - Comment » Share

Anne Craft Art Van Charity Challenge! I'm voting for
(@HavenHouseEL and the Michigan Dyslexia Institute. Will
you join me? http:/fow.ly/6zJmM via Twitter

2 days ago + Like - Comment » Share

Anne Craft is now connected to Mary Keating, CHRS

3 days ago

Anne Craft Thx for the RT @tiffenator ! via Twitter

8 days ago + Like - Comment » Share

Anne Craft This just never gets old... http://ow ly/6uCQ0
via Twitter

YouTube - Pure Michigan: U of M Football youtube.com

spoof of the Pure Michigan ads, by John Kerfoot, highlighting
University of Michigan football

8 days ago + Like - Comment » Share

See more Activity »



Your Linkedln Recommendations
S

Recommendations For Anne

President, Strategist & Business Development

- Recommendations are like the UZoom Wedia

“We've found Anne to offer us wonderful promtional suggestions and then be willing to

refe rences SeC'l'ion On you r assist us to their fruition. She's easy to work with and has a dynamic energy that shows a

genuine interest in her client's businessM Thanks, Annel” December 18, 2010
Top qualities: Personable, Expert, Creative

resume. ((1st) Kent Lederer,

hired Anne as a Spiritual Organization in 2009, and hired Anne more than once

[l The beST qu 1.0 get “l can't recommend Anne enough. Her professionalism, vision, and creativity is

overwhelming; she simply gets the job done. Anne has a innate ability to find perfect
recom m en d q 'I'ions is 1_0 q Sk solutions for clients, gaining her wide-spread admiration and respect.
I With the years of experience that Anne has, you'd be a fool to try using someone else. |
look forward to working with her in the future.” December 21, 2010

] GiVing recommend Cl'l'ions for Talities: Great Results, Personable, Creative
1st | Craig Tucker,

hired Anne as a Business Consultant in 2010, and hired Anne more than once

people in businesses who have

“Anne Craft makes things happen. She can see big vision, but then be able to see the
steps necessary to get to the end with big results.

d One C] g redt io b for YOU is She is comfortable in social settings and is a facilitator of positivity!

Highly recommended to assist you in your business needs.” December 21, 2010
Mark Stiles, Co-host of "The Mark and Anne Show” Life in Lansing.com

CI nOThe r effective 1.00 I . worked directly with Anne at UZoom Media

“I have had the opportunity of meeting Anne at one of the Lansing Regional Chamber of
Commerce events. With several different connections with her now, | can surely testify she
is an outstanding individual and without losing sight of strategic objectives.

Anne, President of UZoom, believes in “working your passion and live your dream”™. She has
proven both. Anne has helped businesses define their business and marketing goals, and
implemented strategies to reach those top goals. Without reservation, | am honored and
pleased to recommend her.” December 27, 2010

Susan Hengesbach, Ambassador, Lansing Regional Chamber of Commoerce

was with another company when working with Anne at UZoom Media



LinkedIn Groups
B

Additional Information

Websites: s Company Website
» Champion Chrysler Jeep Dodge
o LinkedIln Groups is a way for organizations such 7 annecratos
o Interests So_c_ial Media, So_cial MNetwork Marketing, Website review and copy
as corporate and college alumni groups, non- wriing, New Wacia, and Technology:

Groups and
. N34 \V ] Association of Strategic Marketing
Associations: Mmreadyamem ber

profit organizations, trade groups, conferences,

Capital City Connect
EORREST Already a member

s Communication Ars & Sciences Alumni - Michigan State

and industry-specific groups to keep in touch
with other members. Groups allow you to Areaay a merer

Detroit.Job & Career Netwark
W Already a member

Digital Marketing
ulmﬂlmﬂ“ﬁ A\read;a member

o Establish yourself as an expert by commenting S

Mashable Already a member

discuss issues that are of common interest.

On grOUp Strequ- Ideas - Market Yourself
EL..“‘! Already a member
= You can also add presentations, make status 80UD nsound arketes - Fer aretng Professonais
updates, display awards, and show the world Eiﬁiﬁ‘ﬁ?&ﬁﬁéﬁ““
5 MSU Alumni Association
your most recent photo. S Avessy s member

%,  Michigan Social Media Marketing
B " Already a member

Pro Lansing
Already a member

social - Social Media Today
e ' Already a member

@ USA Job & Career Metwork
Already a member
@ USA Midwest Job & Career Metwork
Already a member
N 100% profile completeness eMating eMarkeing Associton Network
Association Already a member




Advertising on LinkedIn

JEN 1
71 The average income on LinkedIn is $100,000 a year.

11 Use LinkedIn networking to generate commercial business
leads.

o1 Advertising on LinkedIn can be targeted by geography,
gender, age, group association, company affiliation, or
job title (including CEO, Marketing Manager, HR, etc.)

Ads by LinkedIn Members

Follow Social Media?
L. k d Join the Business Solutions Exchange
INkedlijo upgrace vour Account v Anne Craft  Add Connec tions group from Dell & Trend Micro now!
Home Profile Contacts Groups Jobs Inbox £ Companies MNews More People v | © a Advanced

Learn More »
Work in Social Media? - Try a Social Media Management Tool Designed for Social Media Professionals

) You Work in Social Media?
Try Sprout Social, a different
management dashboard designed for
business.

Learn More »



Your Business Needs Social Media
S

0 Each social network can offer unique benefits to
your business.

11 Utilize your social network resources to effectively
grow Yyour business, increase loyalty, and establish
your brand.

!
iy Wl |
4
\. w ‘
T R—



VZOSM

Online Marketing & New Media /\/\ & d 1Q

Will you jump on the bandwagon?

JUMP ON!

...0Or will you be left behind?
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